
Technology

Years of accumulated  
technological capabilities

Since its founding in 1887, Yamaha has spent 
many years cultivating technologies and 
sensibilities in the world of sound and music. 
These technologies and sensibilities have 
provided the core for the Company’s growth. 
Yamaha has also accumulated expertise and 
know-how in the manufacturing of acoustic 
musical instruments. Additionally, in the field 
of digital instruments and audio equipment, 
the Company has worked to develop ground-
breaking electronics technology that makes 
use of such expertise and know-how.

 As a result of these efforts, we have 
created unique products that combine  
traditional technologies and the latest digital 
technologies, thereby creating distinctive 
music and new value.
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Human Resources

Number of employees in 31  
countries around the world

The individual strengths of each employee 
are indispensable for supporting the 
Company’s growth and continuing to accen-
tuate the Yamaha brand on a global scale.  
In every stage of our business, including 
technological development, manufacturing, 
sales, and services, our employees around 
the world carry on the spirit of their prede-
cessors and share a strong passion for their 
work. Going forward, we will leverage the indi-
vidual craftsmanship skills of our employees 
to realize sustainable growth.
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Results for the First Year of NEXT STAGE 12
Under the current medium-term management plan NEXT STAGE 
12, the Yamaha Group aims to boost brand power to become a 
highly profitable enterprise and has adopted the management 
objective of realizing an operating income ratio of 12% by fiscal 
2019 (the year ending March 31, 2019). In fiscal 2017, the year 
ended March 31, 2017, we achieved record levels of operating 
income and net income for the fifth consecutive year. In addition, 
we realized double-digit growth in the operating income to sales 
ratio for the first time ever. Regarding the results for the first year 
of NEXT STAGE 12, we believe we made steady progress toward 
achieving the plan’s targets.

Operating  
income to sales 
(for the first year of NEXT STAGE 12)

10.9%
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Results of Efforts to Increase Customers
With NEXT STAGE 12, we have adopted four key strategies: develop 
products with distinct individuality, enhance customer interaction, 
continually expand distribution, and strengthen global business plat-
forms. As for the results of initiatives we undertook in fiscal 2017, 
we increased the number of new sales locations around the world 
in our musical instruments business, which allowed us to realize 
double-digit sales growth on an actual basis in China. In the audio 
equipment business, we pursued efforts to increase transactions 
with audio contractors, thereby achieving a year-on-year increase 
of over ¥10.0 billion in profit. To reach the targets of NEXT STAGE 12 
and to realize our medium- to long-term management vision, which 
extends beyond the period of the plan, we will continue to under-
take various initiatives geared toward accelerating growth.

Actual sales growth 
in the musical  
instruments segment 
in China

12.1%

Operating income  
growth in the audio  
equipment segment

22.4%
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Enthusiasm
Constantly emphasizing the concepts laid out in its corporate philosophy, "With our unique expertise and sen-
sibilities, gained from our devotion to sound and music, we are committed to creating excitement and cultural 
inspiration together with people around the world,” the Yamaha Group will use the power of sound to respond 
to people’s needs and passion, providing solutions to music scenes while expanding its business activities in 
a sustainable manner. 

“Sharing Passion & Performance” 
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